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ABOUT THIS DOCUMENT

This document reports on communication, dissemination and exploitation activities implemented in the context of the T-Factor project
during the period M1-M16 (June 2020 - September 2021). It also provides a thorough description of results achieved to date, as well as of
the core exploitation paths that have emerged and that will be further explored in the upcoming period.

The following document is structured around Communication, Dissemination and Exploitation, as defined in the European Commission’s
Funding and Tenders portal1:

Communication means taking strategic and targeted measures for promoting the action itself and its results to a multitude of audiences,
including the media and the public, and possibly engaging in a two-way exchange. The aim is to reach out to society as a whole and in
particular to some specific audiences while demonstrating how EU funding contributes to tackling societal challenges.

Dissemination is the public disclosure of the results of the project in any medium. Disclosure may sound passive, like a shop opening up,
but it is an activity, like a shopkeeper attracting customers. It is a process of promotion and awareness-raising right from the beginning of a
project. It makes research results known to various stakeholder groups (like research peers, industry and other commercial actors,
professional organisations, policymakers) in a targeted way, to enable them to use the results in their own work. This process must be
planned and organised at the beginning of each project, usually in a dissemination plan.

Exploitation is the use of the results during and after the project’s implementation. It can be for commercial purposes but also for
improving policies, and for tackling economic and societal problems.

1 Source: https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/faq;keywords=/933
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Communication and dissemination in the M1-M16 period have been focussed on building the communication infrastructure and
spreading our key messages around temporary use as a viable tool to increase challenge-based innovation in urban regeneration
processes. Besides, an important aspect of our storytelling strategy has been to give active voice to meanwhile practitioners, as a
fundamental means to create a challenge-based narrative that uncovers concrete issues and opportunities around temporary urbanism
and participatory practices of placemaking. Furthermore, dissemination has been undertaken actively during the period of reference,
especially by means of dissemination events and specific outputs, to spread the key insights and discoveries stemming from the research
work implemented by the project in its first year.

Even though the Covid-19 pandemic has largely absorbed media and general public attention during the period covered in this report,
making it even harder to get any message not directly related to Covid in the news, we can nonetheless state that T-Factor has already
achieved some positive results. Dedicated articles and news have appeared in 8 national newspapers and 14 corporate websites relevant
to our stakeholder mix. Furthermore, T-Factor has been presented in the context of 11 EU level and international events and two print
publications. Three scientific papers have also been submitted on the subject. Moreover, we have widely disseminated, also through a
dedicated event, the two core research reports produced at the beginning of Summer 2021 - D2.1 Advanced Cases Portfolio and D2.2
Pilots Report - which document a variety of insights stemming from the research activities implemented in the first year of the project.
The T-Factor team also contributed to the general debate around the New European Bauhaus initiative, co-writing the article “Tomorrow’s
Heritage” in collaboration with sister projects HUB-IN and CENTRINNO.

At this moment, our overall reach through the different channels is above 67,8 thousand people.2 At this stage, the initial assessment of our
performance highlights a promising achievement: the diversity of audiences and target-groups addressed so far, as well as the diversity
in scale - from the local level of grassroots movements and actors daily active in temporary initiatives, to the global level of European
institutions and international networks that, from different perspectives and with different lenses, work on urban regeneration processes
and its wide constellation of themes. Especially by means of events organised, strategic connections pursued and ‘media push’ developed
so far, we have attempted to create a ground of participatory conversation, inviting and involving representatives from European
institutions, real estate investors, decision-makers at city levels, meanwhile use practitioners, artists and creative people and communities,
academics.

2 When calculating the overall citizen reach, this first report only takes in account the data from direct digital channels with quantitative data retrieving tools. The
next reports will also include datastreams from other sources such as local coalitions own websites and content hosted in partners sites, as well as an estimation of
the impact/reach created by the project’s media appearances following industry standard evaluation metrics such as daily readers and advertising budget
equivalent. The overall reach number for the M1-M16 period will later on be updated to reflect the impact with the according methodology, making this number
significantly higher.
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Although major effort will be needed in the coming period to transform outreach into active engagement and to further expand this
diversity, we believe this achievement is an important milestone for uncovering new and shared narratives on placemaking and urban
regeneration that can be more inclusive and accessible. As T-Factor increasingly enters into full implementation with activities at pilot sites
and growing collaborations among the partners, we expect these numbers to grow and diversity in audiences to be consolidated, with a
key objective to bring the project closer to our stakeholder mix and create shared value for the different interests, motivations and
agendas that are at stake in urban regeneration.
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1. Communication

1.1 Communication Objectives

The key mission of T-Factor is to demonstrate the role that temporary use can play in making urban regeneration’s trajectories more
inclusive, participatory and sustainable for the people and planet. As stated in our Advanced Cases Portfolio (D2.1):

‘Temporary uses help build location, creating better conditions for higher quality spaces. They can

accommodate more effective forms of public engagement, supporting direct dialogue between the different

actors at stake and hence more opportunities for creating trust and social capital. They can address existing

and emerging needs, and mitigate disruptions stemming from construction periods. Furthermore, meanwhile

uses can catalyse creative talent and innovative entrepreneurship, hence contrasting isolation and cultural and

economic deprivation. By unlocking new partnerships and alliances, they can enable wide collaboration and

support pooling of resources around shared objectives. Above all, meanwhile uses hold the potential to change

perceptions and feelings relatively quickly, therefore speaking directly to the DNA of decisions around where to

live, work, spend free time, educate children or get healthcare - when these decisions can still be made.’

(Martelloni, Galli, Ribera Fumaz & al., 2020).

In this context, key to the communication strategy of T-Factor is the adoption of engaging, accessible and rich narratives that use the topic
of urban regeneration as the ground for stimulating awareness and collective debate around a diversity of correlated topics such as
urban transformations, gentrification, urban commons, smart cities and digitalisation, resilience and climate change, among others.
From the start of the project, we have dedicated efforts to adopt a communication style that is simple and accessible to different target
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groups, as the starting point for more specific narratives tailored to the different audiences we aim to engage over time. By leveraging
diversity in the conversation around urban regeneration and the future of our cities, our ultimate goal is to enrich a sometimes too
simplistic conversation between specialists and the general public about urban regeneration and its consequences on the life of
millions of citizens, attempting to openly address elephants in the room such as gentrification and commodification of urban
heritage.

T-Factor’s communication strategy has been designed and developed according to the overarching objective of conveying the
importance and value of temporary uses across the broad plethora of stakeholders - policy-makers, investors, developers,
practitioners, academic staff and citizens - that are at stake in urban regeneration. Based on this, a number of operational objectives
form the backbone of our communication approach:

● To build a modern and inclusive identity, accompanied by a clear and measurable communication plan;
● To support the project visibility among the different target-groups, by means of engaging representations, language and visuals

that clearly explain the project’s concept, goals and expected results, and that can be adapted to different channels;
● To foster the creation of communities of interests across different publics;
● To prepare the ground for exploitation of project’s results;
● To monitor the performance of communication in order to apply corrective actions whenever necessary and identify opportunities

that can enhance visibility.
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1.2 Communication Structure

Communication in T-Factor is generally structured around 2 levels, each working according to specific procedures and mechanisms of
coordination and implementation:

● The project level: refers to communication activities managed at central level and that cover the project as a whole, by means of
constant communication of its ongoing progress, news and other relevant information. It is therefore the central engine of the
project’s communication activities, on which specific communication activities (primarily at pilot sites) depend. This level is directly
coordinated by T-Factor’s Communication & Dissemination Lead within work-package 8.

● The pilot level: refers to communication activities that specifically deal with each of the different pilot sites engaged by the project,
with their own specific messages, target-groups, local languages and channels. This level is directly coordinated by specific
communication leads appointed at pilot site, each referring to WP8 Lead for ongoing indications, support and monitoring of the
progress. At the pilots’ level, we also adopt communication channels (websites and social networks) that are already in place for the
targeted regenerations (i.e. pilot initiatives), while ensuring continuous cross-referencing with T-Factor’s central communication
channels. Besides, each pilot will take care of local press releases and specific communication materials. They will distribute their first
local Press Release in October 2021.

It is worth highlighting that in the period covered by this report, our communication strategy has been focused mainly on the project level,
in order to build the infrastructure and coordination system needed to support its development. When it comes to the pilot level,
preparatory work began in June 2021 in the context of the Pilots’ Kick-off meeting workshop3, with a dedicated session aimed to identify the
specific features and challenges of each pilot narrative and storytelling. Further work consisted in the definition of cross-coordination
mechanisms and monitoring tools across pilots, as well as the design and set up of specific pilots’ communication and outreach channels,
expected to be ready by October 2021.

3 The Pilots’ KoM was held on June 2021, 21/22. It marked the start of pilot implementation with the beginning of exploring & inquiring activities in each pilot. More
information on this is provided within D5.1 Stakeholder Reports.
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1.3 Communication at Project Level

1.3.1 Visual Identity: Logo and basic visuals

Developing a strong and recognizable visual identity for T-Factor was considered as a preliminary, fundamental step for the communication
of the project, and we have therefore spent efforts on making research and tests before getting to the final choices. This included research
on logo typologies and archetypes applied across European and global initiatives such as Urban Innovative Actions, 100 Resilient Cities, C40
Reinventing Cities, Creative Europe, but also on city logos and branding such as the ones used for Amsterdam, Bologna, Melbourne, New
York, among many other cities across the globe.

Our final choice was for a relatively simple logo based on the typeface Montserrat and composed of three elements: the ‘T’ as a reference to
the Time/Transformation/Transition concepts; the Skyline to recall the placemaking element; the clock to recall the ‘time’ and ‘meanwhile’
elements of the project.
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Figure 1. T-Factor’s official logo

Furthermore, several visuals and applications have been created, in order to ensure consistency across different project’s outputs and tools
to be used for both external and internal communication (some examples are shown in the figures below). This also included the
production of specific communication tools such as:

● Graphic resources that help understand the T-Factor approach and its complex ecosystem of international collaboration and
knowledge exchange;

● Visual library with images from practitioner spaces;
● Fact Sheet in different languages;
● Various templates for both public and confidential deliverables.

By M3, branding guidelines have also been produced and circulated amongst all partners to support correct and consistent applications of
the identity and visual approach of the project.
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Figure 2: Visual showing T-Factor’s Pilots and Advanced Cases

Figure 3: Flyer
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Figure 4: Presentation Cover

Figure 5: Standard Deliverable
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1.3.2 Communication Channels

As briefly mentioned above, communication at project level covers communication and updating about the project’s activities and news. In
the period of reference for this report, the following channels are the core ones that have been used:

● T-Factor central website
● Social Media
● Press releases and media
● Newsletter

Website

T-Factor’s website is the main meeting point for communication related with the T-Factor ecosystem, as well as the main repository of
news, events, and public resources produced by the project.

Figure 6: Screenshot of T-Factor’s main website
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The site was made with Wordpress and hosted in ANCI’s web servers. The website was officially launched in October 2020. Its first iteration
included the following sections:

● Homepage, including a custom-made videoclip by the T-Factor team that allows for immediate grasping and ‘look & feel’ of
temporary use and meanwhile urbanism initiatives.

● Project section, that briefly explains the core problems addressed by the project, our key research and innovation missions and the
main ‘’numbers’’ of the project (i.e. partners, countries involved, pilot and advanced cases initiatives, stakeholders, etc.)

● Cities, where a quick glimpse about the 14 regeneration initiatives of the project (i.e. Pilots and Advanced Cases) is provided.
● News section.
● Partners section, where we also show the complex ecosystem of partners, pilots and advanced cases and teams through a number

of visual maps that are constantly updated.
● Contact.
● Newsletter subscription.

Future extensions of the site (planned to be ready by October 2021) will include:

- Six pilot microsites that will be managed by each Local Coalition according to their own local strategy to achieve local
communication and outreach objectives, also in sync with already existing websites for each targeted regeneration.

Figure 7: Screenshot of Bilbao T-factor Local Pilot Site
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- The T-Factor Hub section, which will include the project’s digital platform, which is developed under the lead of Tecnalia within
WP3. The platform is an open source, digital suite that functions as a knowledge hub dedicated to meanwhile use in urban
regeneration. The hub is meant to offer a comprehensive set of resources, tools, case studies and stories around this emerging field.
At the time of writing this report, the hub is under its first iteration, with new designs and wireframes that aim to offer an easier
navigation flow and better integration with the main website.

- A resources section highlighting collecting public deliverables and outputs produced by the project and relevant for public
dissemination.

Social Media

Even if the initial proposal only included two Social media accounts, namely Facebook and Twitter, we have also adopted two other social
media platforms that allow for our content to better reach the targeted audiences:

● Instagram, for its popularity among younger generation and design professionals.
● Youtube, to fully disseminate the video content created during our public events, which include novel insights, testimonies and

first-hand experiences from a diverse set of practitioners.

Our Social Media accounts were activated in M4 . These accounts distribute information and new content published in our News Section in
the website, as well as mentions of relevant events and actions happening both in the project and in the urban innovation fields. Special
emphasis is put on synergies with other EU funded projects, with cross-communication such as the content highlighting collaboration with
our two sister projects CENTRINNO and Hub-in - as shown in figure 8.
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Figure 8: Screenshot of Twitter account analytics for may 2021
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Our social media accounts also allow us to put in circulation the insights and ideas explained by experts and practitioners during our
T-Factor events and gatherings.

Figure 9: Screenshot of Facebook T-factor account posts
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Press Release and Media

Our media strategy tries to translate the complexity of urban regeneration and temporary urbanism topics into simple texts and concepts
that mainstream media can understand and then engage actively in the conversation with the different media and press departments
from our project’s partners, so as to better coordinate media pitching strategies. The press releases are written with clear language
following the recommendations included in the Dissemination and Communication toolkit (D8.1).

A total of two press releases were sent as part of the global project’s strategy. Each Press release had a common version and a custom
version for each city who was directly involved in the highlights of that press release.

Figure 10: Jornal Do Noticias, sunday edition, May 2021, Portugal
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Newsletter

The newsletter approach has been focussing first on attracting interested persons and organisations so that they subscribe through the
dedicated section in our main website. Even though our initial plan was to send one every 4 months, we opted to wait in order to have a
relevant number of subscribers and to accumulate more relevant content.  The first edition was sent in June 2021.

Figure 11: Screenshot of Mailchimp’s newsletter analytics. June 2021

1.4 Key Communication Achievements

The following table provides an overview of the progress and key achievements in terms of communication across the different
communication channels used to date. Importantly, we chose to document and report on achievements about ‘events’ within the
Dissemination Section, due to the difficulty to consider some of them as pure communication events only.
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The project’s objectives detailed in the initial proposal include a series of direct, indirect, online and offline communication channels, to
effectively reach and deliver the right content to audience groups. Some of the indicators have been complemented with others that are
industry standards, such as the global reach in Social Media and direct interactions. In one case, the KPI to keep the track of progress on the
local pilot social strategies has been changed by total reach and direct interactions since partners will use already existing social media
accounts from their organisations. Thus, tracking the increase in follower numbers cannot be attributed only to the content related with
T-Factor and the local communication and dissemination strategies. Column 3 in the following table shows the indicator included in the
initial proposal, while Column 5  displays the final set of indicators for each category.

The last column also shows a progress assessment, as follows:

● Green: indicators are on the right track to accomplish the stated objectives.
● Orange: additional effort and improvements are needed to accomplish the objectives.

1 2 3 4 5 6 7

Channel Public Indicators at the
outset

Target Final indicator M1-M16 period Progress
assessment

Central Website General N° of visitors
Average duration of
visits

300.000
2 mins

Users
Pageviews
Average visit

4,95 K
18,7 K
1:58 mins

Central social
networks (FB,
Twitter, etc.)

General N° of followers
N° of posts

2000
1/per week

Global Reach
Direct interactions
Followers
Nº of posts

88,9 K
4,9 K
292
116
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Press releases
and Media

General N° of press releases
issued
(4 per pilots + 3 in
the context of 3
high-level project
conferences)

27 N° of mentions in
national
newspapers

N° of mentions in
blogs and corporate
sites

N° of press releases

8 National newspapers

14 Blogs & corporate sites

2 Press Releases

Project
Newsletters

General N° of NL published
N° of subscriptions

3 per year
3000

N° of newsletters
sent
Number of
subscribers
Opening rate

1

240

52,5%

Pilots’ websites Local N° of visitors
(aggregated)
Average duration of
visits

500.000
4 mins

Not active in this period

Pilots’ social
networks (FB,
Twitter, etc.)

Local N° of followers
(aggregated)
N° of posts
(aggregated)

10.000
2/per week

Combined
mentions from all
partner’s social
media accounts.

54 posts

41,5K reach

843 direct interactions.
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Local media (TV,
radio, magazines,
etc.)

General N° of appearances 6 per pilot
+ other 10 at
Consortium
level

Local mentions 1 Radio at consortium
level. Local pilot media
strategies will start in M17.

Leaflets,
brochures, local
newsletters

General N° of stakeholders
reached

10.000 Not under tracking during this reporting period

Table 1: Key Communication Achievements

At the time of writing this report, our overall reach through the different channels is above 93,8 thousand persons. When calculating the
overall citizen reach, this first report only takes in account the data from direct digital channels such as website traffic and social media
reach. The next reports will also include datastreams from other sources such as local coalitions own websites and content hosted in
partners sites, as well as an estimation of the impact/reach created by the project’s media appearances following industry standard
evaluation metrics such as daily readers and advertising budget equivalent. The overall reach number for the M1-M16 period will later on be
updated to reflect the impact with the according methodology, making this number significantly higher.

In the sections below, we provide a quick overview of main achievements and progress across the different channels.

Website traffic

The user traffic from the M1-M16 period is lower than expected but still in line with what usually happens at the beginning of the
communication strategy, when many efforts are less in growth and more on building and testing the infrastructure. For the following
months, as a reinforcing measure, we will develop a Search Engine Optimisation (SEO) strategy in order to attain growth numbers that will
show a relevant increase in website traffic.
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Social Media KPIs

As of September 2021, T-Factor has accounts in Facebook (133 followers), Twitter (86), Instagram (72) and Youtube (1,6K views), with plans in
place to extend its activity to another relevant social media, LinkedIn.  The following chart shows our data for the M1-M16 period.

T-factor Social Media accounts Partner's Social Media Accounts TOTAL
Publications Impressions Interactions Publications Impressions Interactions Publications Impressions Interactions

Twitter 25 18.351 2.980 14 10.660 175 39 29.011 3.155
Facebook 28 27.491 930 16 12.853 366 44 40.344 1.296
Linkedin 0 0 0 16 10.909 248 16 10.909 248
YouTube 9 1.600 203 9 1.600 203

Instagram 0 0 0 8 7.123 54 8 7.123 54
TOTAL 62 47.442 4.113 54 41.545 843 116 88.987 4.956

Table 2: Social Media stats

Media highlights

T-Factor has been mentioned in a total of 8 National Media, as well as in 14 digital blogs and corporate sites. For full perspective on the
media milestones for the M1-M16 period, please refer to the Clipping annexed to this document.

Newsletter KPIs

The first edition was sent to subscribers in June 2021. The Newsletter was opened with a 50% success rate. As of september 2021, it has a
total of 240 subscribers. For the following months we will keep the every 4 months rhythm as planned, with three additional special
newsletters who will be sent to reinforce engagement around important milestones such as conferences or publications.
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2. Dissemination

2.1 Dissemination Objectives

The T-Factor project deploys its dissemination plan as a strategic tool to steer the innovation potential of temporary use and meanwhile
urbanism in the public and private agendas. Dissemination in T-Factor shall ensure that the project’s results reach the targeted audiences
in an effective and timely way, so as to sustain the envisaged exploitation paths, and create additional opportunities for engagement and
exploitation. Our consortium aims to implement an intensive yet clear strategy, and conduct effective dissemination and exploitation
activities from the early stages of the project. All partners are committed to mobilize the appropriate stakeholders and channels to multiply
the effects of dissemination and exploitation activities. T-Factor addresses a variety of actors and stakeholders at different geographical
scales: the main challenge is thus to ensure that we effectively reach each of them with tailored messages and appropriate channels.

Key objectives in our dissemination strategy are as follows:

● To timely diffuse the knowledge and opportunities generated by the project within and beyond our consortium;
● To establish liaisons with other projects and initiatives for knowledge and innovation transfer;
● To engage the targeted audiences to get feedback, validate and ensure broad applicability of the project results;
● To attract potential adopters, foster concrete adoption of the project’s outcomes, and stimulate the stakeholders to follow up on the

envisaged exploitation plans and to open new ones;
● To encourage the development of further outcomes in new initiatives.

Dissemination objectives are articulated and pursued according to the following main phases:
● Make ‘noise’ and instil curiosity: in this period, our dissemination strategy has been mainly developed in close relation with

communication, spreading the key messages of T-Factor, providing basic information about it, and establishing synergies and
contacts with relevant external projects and initiatives.
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● Engage and support wide participation: this phase goes hand in hand with the development of the pilots and - at the time of
writing this report - has just started. It will target a broad audience, with the overall goal to sustain engagement and interaction at the
pilots’ level, while contributing to the growth of the T-Factor’s Community.

● Sustain impact: this phase starts at the beginning of the third year and proceeds until the end of the project, keeping focus on the
widespread dissemination of major project deliverables, facilitating knowledge transfer and pinpointing exploitation and sustainability
paths.

● Exploit towards sustainability: lastly, this phase begins in the fourth year, to explore opportunities for follow up and channel them
into concrete sustainability plans, focussing on city mayors and officials, developers, regeneration practitioners and investors. Key
attention will be dedicated to the creation of an international think tank specialized in transformative waiting times driven by heritage,
culture and creativity.

The following chart shows our different stakeholder clusters and target groups.

Cluster Target-groups

A. EU Policy makers H2020 Policy makers, Urban Agenda Partnerships, UIA, URBACT, High-level groups for Urban Innovation,
Cultural Heritage and Strategic R&I Agenda on Cities

EU relevant projects

B. Cities Policy makers, officers and technical staff in urban regeneration, territorial development and innovation

C. Property Developers Public and private developers

D. Investment funds Banks, Impact Investors, Bank Foundations

E. Research and
Educational Institutions

University professors, researchers, students

Schools teachers and students

F. Consultancies Consulting companies

31



G. Enterprises Large Corporations

Small Medium Enterprises 

Social Economy organisations

Start-ups

Incubators, accelerators, co-working spaces and makerspaces

H. Cultural and creative
actors

Associations, artists’ groups and communities
Free-lancers in cultural and creative industries

I. Citizens Young people

Community-groups and associations

Groups at risk of exclusion and segregation such as unemployed people, migrants, minorities, NEETs,
LGBTQ+ 

Women

Families

Senior citizens

Table 3: Key Stakeholders for T-Factor

2.2 Dissemination Structure

The dissemination plan for the M1-M16 period has been mainly structured around three different paths: organising our own T-factor events,
contribution to publications and media coverage around temporary use and participating in external events. The goal was to build
expectations around the opportunities in this emerging field, also by sharing our first research insights and organising public events with
relevant stakeholders. As the research and innovation outcomes start gaining traction and the local pilots begin their own local strategies,
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we expect more intensity and outreach for the second year. Years 3 and 4 will focus on presenting the project’s results, with the aim of
preparing proper conditions for meaningful impact (phase 3) and exploitation towards valuable legacy and sustainability (phase 4).

2.3 Key Dissemination Achievements

The table below shows the progress on the different KPIs who are relevant to this reporting period.

T-Factor
Dissemination Plan

Phase 1
Inform and instil

curiosity
(year 1)

Intensity: medium

Phase 2 Engage
and support wide

participation
(Pilots period)

Intensity: medium

Phase 3 Sustain
impact

(year 3-4)
Intensity:

medium-high

Phase 4 Exploit
towards

sustainability
(year 4)

Intensity: high

M-1 M-16
period

Progress
Assessment

Presentations in
external events

(local and
international level)

Project presentation Project’s results
presentation

Project’s results
presentation

Project’s results
presentation 11 EU and

international
events

KPI: presentations in at least 80 external events, out of which at least 60 to present results.
Impact: Ideas and knowledge exchange with relevant communities, new opportunities for joint
cooperation in new initiatives

Own workshops
and small-scale

events

Workshops in relevant
events and exhibitions

Thematic
workshops

organized in pilot
sites

Workshops and
events to share
results and get

feedback

Workshops and
conferences to
identify follow

up plans

Does not apply in this period

KPI: organization of 3 international conferences, 24 thematic workshops (4*pilot involving T-Labs) Impact:
Wide outreach and dissemination of results, validation of project’s concept and methodology, new
collaboration patterns at both local and international level

Establishment of
contact points, liaison
with communities and

Ongoing feedback
by target-groups
and stakeholders,

Validation of
project’s results,

Creation of
sustainability

paths,
2 webinars created and

1 co-created online event.
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Community
building and
stakeholder
engagement

networks, promotion
of T-Factor

communication
material

interaction with
communities and

networks, invitation
to project’s events

interaction with
communities
and networks,

invitation to
project’s events

promotion of
T-Factor stories
through a final

video and
storytelling

articles

Data on stakeholders actively
engaged will be provided within
D5.1 Stakeholder Reports.

Other metrics do not apply in this
period.KPIs: 5000 contact points, 5000 persons registered in the IT Platform, 8 webinars created, 230 active

stakeholders in the Local Coalitions (aggregated), 1 final video produced, 24 storytelling articles produced
by the T-Labs (4*Lab).

Impact: Wide engagement and active contribution to local city-making actions, creation of a community of
interest around our community of practice (CoP), validation of project’s concept and methodology, new
collaborations.

Media articles and
Scientific

Publications

Media articles in
national journals

Submission of
abstracts in

selected
journals/conference

s

Publication of
project’s results
in journals and

magazines

Participation to
international

scientific
conferences

3 papers submitted
for international

conferences

8 national
newspapers

2 publications

1 New European
Bauhaus

contribution

KPIs: at least 6 scientific papers/articles produced and published in high-level journals and magazines, at
least 34 articles published in national media.
Impact: validation of project’s concept and methodology, promotion of results in scientific communities,
new scientific collaborations.

Covenant of Cities
Participation in

relevant existing
working groups

Transnational
networking

Transnational
networking

Active
exploration of
opportunities

for
city-twinning Does not apply in this period
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KPIs: Interaction created between at least 40 city officers across Europe (including at least 10 Mayors), 4
mayors signing official twinning for meanwhile strategies in urban regeneration.
Impact: increased awareness on the project’s key topics, creation of a community of interest around our
CoP, validation of the project's concept and methodology, new collaborations.

Internal
dissemination in

Partners’ networks

Links and news in
partners and

associates’ websites,
social media and

Newsletters.

Links and news in
partners and

associates’
websites, social

media and
Newsletters.

Partners and
Associates’

events

Demonstration
of results in

partners and
Associates
premises 14 mentions in

digital media and
corporate sitesKPI: 30 invitations to participate to and/or co-produce awareness-raising and knowledge transfer events

Impact: wide outreach of project’s results, new collaborations, validation of project’s concept and
methodology.

T-Factor’s
Roadshow

Validation and
exploitation
Workshops

Does not apply in this periodKPI: 10 workshops implemented in 10 cities and involving at least 200 between city officials, developers and
regeneration practitioners and stakeholders
Impact: wide outreach of project’s results, new collaborations, further validation of project’s concept and
methodology

International
Conferences

Conference 1 Conference 2 Final
conference

Does not apply in this periodKPI: 3 conferences involving 500 people between city officials, developers, regeneration practitioners and
stakeholders, cultural, social and economic actors.
Impact: wide outreach of project’s results, new collaborations, validation of project’s method and results

Table 4: Key Dissemination Achievements
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2.4 Presentations in EU and International Events

The Covid-19 pandemic has affected this part of the strategy. T-Factor officially started in June 2020, thus in a situation of prolonged
lockdowns and severe restriction measures undertaken all across Europe. Until now (September 2021), the large majority of the project’s
activities have been run online (including public events), and the same occurred to other European projects and initiatives directly
connected to T-Factor and to which we are contributing.

However, this particular situation has not prevented T-Factor from organising dissemination events and activities, and we have dedicated
special effort on this aspect. In the period reported in this document, T-Factor has organised two main webinars, with the overall goal of
presenting the project and creating the basis for a wide, plural and rich conversational platform on the core topics we address through
the project. More in detail:

● Meanwhile spaces. Making Cities in the Age of uncertainty. November 2020. (115 participants). This event marked the first public
appearance of the project, and it has been conceived as a combination of inspirational speeches, meanwhile use stories (mostly not
directly addressed by T-Factor) and a roundtable for discussion specifically dedicated to the topic of finance and innovative
business models in urban regeneration. Panelists included world-known representatives from top Universities such as Bartlett
School of Architecture and Carnegie-Mellon, large European Institutions such as the European Commission and the European
Investment Bank, real estate investors, meanwhile practitioners and local policy-makers.

● Temporary Use and Urban Regeneration: Participatory Futures. June 2021 (78 participants). This second event marked the
completion of the research phase developed by the project in the first year, which led to the production of two research reports,
namely the Advanced Cases Portfolio (D2.1), and the Pilots Report (D2.2). During this event, we shared and discussed the core
insights and learnings contained in the Advanced Cases Portfolio, and also invited meanwhile use practitioners to share their stories.
It is worth highlighting that panelists included citymakers from the T-Factor’s Advanced Cases, as well as from some of the most
pioneering temporary initiatives across Europe such as Les Grand Voisins in Paris, Communa in Belgium, Floating University in
Berlin and See U in Brussels.

For both projects, we have particularly targeted the local networks of the Consortium partners, as well as the two sister projects of T-Factor,
namely CENTRINNO and HUB-IN. Furthermore, we have actively engaged with other European projects such as Reflow, CLIC, Siscode and
Designscapes.
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https://www.eventbrite.com/e/meanwhile-spaces-making-cities-in-the-age-of-uncertainty-tickets-126194947485
https://www.t-factor.eu/temporary-use-and-urban-regeneration-designing-participatory-futures-2/
https://lesgrandsvoisins.org/
https://communa.be/
https://floating-berlin.org/
https://floating-berlin.org/
https://www.see-u.brussels/
http://centrinno.eu/
https://energy-cities.eu/project/hub-in/
https://reflowproject.eu/
https://www.clicproject.eu/
https://siscodeproject.eu/
https://designscapes.eu/


The T-factor team also co-created an online event during Marseille Digital Art Biennale Chronique: Art extends the field of what’s
possible: Meanwhile spaces and urban innovation. The event, celebrated in the ecosystem of La Friche La Belle de Mai, project partner,
was co-created with Chronique’s curatorial team and included perspectives from T-factor partners in Amsterdam, London and Marseille
that highlighted the role art and culture play in urban transformation scenarios.

Regarding the participation to external events, we have been active on this front as well, presenting the T-Factor project in 11 international
events relevant to our stakeholder’s mix:

● Smes in Europe and Open innovation for the post-covid 19 digital society. July 2020 (42 participants)

● H2020 project Hub-in Kick-off. September 2020 (120 participants).

● H2020 project Centrinno Kick-off. October 2020. (60 participants).

● Maker Faire Girona. October 2020. (392 views).

● OECD-EC Webinar: Culture & jobs: Rescue, support and unleash. January 2021 (100 participants).

● H2020 project SISCODE Final Conference. (10 participants).

● "Fuori dagli Spazi" Blended Event in Spoleto, Italy. (50 participants).

● "Urban challenges and meanwhile uses", Society, Sustainable Development and Organization Course at HEC Montréal. (25
participants)

● Together in Europe: Creative Communities for Change, organised within the context of the UAL London Design Festival 2021.
September 2021

● H2020 project CLIC - Final Conference. September 2021.

● Xornadas de Arte Urbana, Vigo City Council, (20 participants) September 2021.
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https://chroniques.org/event/conference-les-arts-le-vivant-et-la-ville-extension-du-domaine-du-possible/
https://chroniques.org/event/conference-les-arts-le-vivant-et-la-ville-extension-du-domaine-du-possible/
https://www.eventbrite.co.uk/e/smes-in-europe-and-open-innovation-for-the-post-covid-19-digital-society-tickets-102869449292#
http://www.oecd.org/cfe/leed/increasing-job-creation-potential-ccs.htm
https://ilcerchio.net/rigenerazioneurbana/
https://www.hec.ca/en/courses/detail/?cours=DDRS10405A
https://www.arts.ac.uk/together-in-europe
https://www.clicproject.eu/


2.5 Scientific Papers & Publications
The project has been showcased in 2 high level publications that put forward the important innovation potential temporary use can bring
to complement existing city-making procedures with new approaches that can catalyse different civic actions and transform them into
concrete innovations.

- Springer Handbook of Smart Cities - Future Urban Smartness: Connectivity Zones with Disposable Identities.

The article, co-authored by project partner Marta Arniani from Futuribile, uses the characterizations of hot spots / cold spots from
the T-Lab “Citizens-led Smartness”.

“Cold spots are geographically delimited public areas. The cold zone digital infrastructure minimizes data collection and
anonymises it through disposable identities. The infrastructure encodes a secure, public-owned open access regime. Hence, the
“coldness” attribute derives from the lack of normalized data-extraction practices. From an urban planning point of view, the zones
are seen as restorative areas. They can be landscapes where nature is prevalent (parks, as well as “third landscapes” as Gilles
Clément describes natural spaces of our cities that are yet to be encoded) or could be indoor areas (public libraries, recess spaces).
Citizens can rest, wander, and organize collective activities. Security within the cold spot is not delegated to technology, but to
municipal and national laws.”

- Distributed Design 2021 - Make Your City! Distributed design and urban regeneration. (upcoming)

The article, authored by project partner Karim Asry from Espacio Open, explains the innovation-based approach to city-making
shared by H2020 sister projects HUB-IN, CENTRINNO and T-Factor.

“The European Commission plays a decisive role in the future of cities. Whether by funding cutting-edge research that extends the
field of what’s possible in our urban environments or by financing infrastructure and large-scale renovations, the European
institutions are actively supporting the emergence of innovative solutions in addressing key challenges in urban regeneration.

The Commission is using some of its most significant R+D funding mechanisms to explore new approaches to urban generation
that can help cities fulfill the promise of a better future they were originally invented for. (...) In these projects, standard approaches
to urban regeneration based purely on ‘hard’ infrastructure and top-down decision-making and delivery are being complemented
with a set of solutions that give an important role to emerging cultures such as Fab Labs, the maker movement and other
innovation communities that use the whole city as a canvas for open, participatory and distributed design.“
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https://link.springer.com/referenceworkentry/10.1007/978-3-030-15145-4_56-1?utm_campaign=futuribile%20%2F%20curating%20futures&utm_medium=email&utm_source=Revue%20newsletter
https://distributeddesign.eu/resources/


2.6 Sistering, Clustering & Cross-Projects Activities
Seeking synergies and collaborations with relevant Horizon and EU projects has been part of our dissemination strategy from the very
beginning. Following the guidance and through the facilitation of the related EU officers, a working group has been created involving
several representatives (mainly Project Coordinators, Project Managers and Dissemination Leads) from the T-Factor, CENTRINNO, and
HUB-IN projects, all funded under the SC5-20 Topic. The first meeting of the working group was held in December 2020, in order to discuss
the work and start defining a common Action Plan. On average, the working group has met monthly until now.

Key achievements in the sistering activities have been the production of a common Manifesto and Action Plan, delivered in April 2021
(D8.2 Clustering Action Plan), and the organisation of a joint workshop in late April 2021 (involving all partners and key stakeholders across
the three Consortia) on the topic of ‘Exploring Local Ecosystems’ through the showcasing of exploration and mapping tools and approaches
applied by the three projects.

Furthermore, upon the invitation of the European Commission, T-Factor attended an exploratory meeting in July 2021, aimed at discussing
possible synergies with projects funded under the SC5 14 Topic. A new meeting within this cluster is planned for Autumn 2021, in order to
define more concrete opportunities and paths of collaboration.

A specific mention can also be made for the collaboration between T-Factor and the Erasmus + Eureka Project. This is a Knowledge
Alliance started in November 2020, whose goal is to to design an innovative training that bridges practice with theory and addresses
current challenges of urban regeneration. Some of the T-Factor partners are also involved in Eureka, and we are currently exploring the
possibilities to create joint events and training opportunities. Moreover, in its initial research, Eureka considered some of the insights
documented in the Advanced Cases Portfolio (D2.1) in order to build the curriculum. Lastly, within the scope of the activities planned for the
Zorrotzaurre Bilbao pilot, both teams will participate in Zorrozaurre’s Open Day at the end of October 2021.

Lastly, we shall also mention a strategic conversation currently in place with the Social Temporary Use Network STUN, a European
platform that brings together experiences and practitioners of temporary urbanism across Europe. In this case, as we further explain in the
Exploitation session, our goal is to create opportunities for T-Factor to sustain this network which can be a unique asset to access specific
expertise which may be needed by the T-Factor pilots.
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https://www.eure-ka.eu/
https://stuneurope.org/#:~:text=The%20Social%20Temporary%20Use%20Network,buildings%20during%20periods%20of%20vacancy.


3. Exploitation

3.1 Emerging Exploitation Paths

Even though the exploitation efforts on the research and innovation actions of T-Factor will increase significantly in the following years, we
can say that a number of valuable exploitation paths are already emerging.

● City officials are mentioning T-Factor in their press interviews. In the Spanish
newspaper El Correo, (8th largest in Spain, with 445.000 daily readers, mostly
concentrated in the Basque country region) Xabier Ochandiano, Councillor
for Economic Development, was quoted specifically on the subject, giving the
headline of the second piece in an in-depth report on Zorrozaurre to the
T-Factor project and approach.
“What happens in Zorrozaurre happens in many other places, generating
the same question. What happens in an area that is in the middle of a
transformation, but that transformation will take years to happen?. This is
what is called the meanwhile concept, very known already in the island and
reminded by Xabier Ochandiano, Councillor for Economic Development,
Trade and Employment. To give an answer to this question, the City of Bilbao
is integrated in the European project T-factor.” More broadly, the topic of
temporary uses as a viable response to the aftermath of the Covid-19
pandemic is increasingly permeating the policy-making debate, as also
demonstrated by a recent report published by ARUP for the Greater London
Authority4. This momentum can help create enabling conditions for

4 Available at: https://www.london.gov.uk/sites/default/files/meanwhile_use_for_london_final.pdf
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temporary uses to scale up across European redevelopments as well as in the daily management of vacant spaces and assets in
cities; therefore, T-Factor is well positioned to make the case for viable regulatory frameworks, governance models and capital
deployment mechanisms that can support this achievement.

● The T-Factor project has started to establish relationships with the Social Temporary Use Network, which wishes to gather all
practitioners in the meanwhile use field with social perspective at the European level. Exploitation paths that can emerge from this
strategic collaboration are many, including in terms of giving more visibility to temporary uses with social impact, creating
opportunities of work and experimentation for meanwhile practitioners across Europe (especially by relying on this platform to
access specific expertise and knowledge that might not be available within the T-Factor’s consortium), but also to jointly develop
tools and methods for meanwhile uses.

● As mentioned above, T-Factor has also started conversations and collaborations with the Erasmus+ Eureka project. This collaboration
can turn out to be key when it comes to new curricula and learning methods that prepare the next generation of urban innovators.
Training prototypes and workshops delivered by Eureka may find in some of the T-Factor’s pilots the proper ‘labs’ where to test them
and assess their relevance against existing urban challenges.

● Clustering and sistering activities with HUB-IN and CENTRINNO offer the opportunity to exchange tools, methods and approaches
to the regeneration of urban settings, while feeding outreach to a large number of cities across Europe. Moreover, joint events to be
organised are meant towards the identification of new policy measures that can foster the innovations tested by the three projects.

● Lastly, T-Factor is already involved in the discourse around the New European Bauhaus Initiative, and we have been recently invited
to present the project in the context of an international event which will be held in Brussels in November 2021. In this case, our
aspiration is quite high, as we believe T-Factor is well positioned to become one of the lighthouse projects which will work as
flagships of the NEB.
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Conclusions

Overall, our Dissemination and Communication Objectives are on the right track and reflect the priorities that have been set by the Project
Board upon discussion and confrontation with all partners.

All the communication tools needed to properly spread T-Factor’s key messages are in place or will be soon finalised to accompany and
support the implementation and development of the pilot activities. Similarly, dissemination has already supported active exchange and
confrontation with different publics and audiences and this may represent a valuable baseline to further boost awareness-raising and
create better conditions for impact. Furthermore, the strategic collaborations we are currently pursuing with other EU projects and
initiatives - including with the sister projects - can open to the possibility of leveraging and pooling resources and assets on common
objectives, thus allowing smarter use of the EU budget.

In the coming period, communication and dissemination shall intensify and improve along the following aspects:

● Strengthened focus and effort over the dissemination of already available deliverables and outputs produced by the project,
particularly by means of social media management, dedicated events and synergies with partners’ communication channels.

● Improved integration and navigation flows between the website and the T-Factor’s Hub, so as to facilitate the different users in
quickly retrieving and accessing content that is relevant to them (e.g. research content, practical tools, stories, etc.).

● Full activation of communication and outreach processes at pilot sites, with the introduction of new channels such as pilots’ micro
websites and social media strategies.

● Further boost to synergies with EU projects and relevant initiatives, in sync with strategic directions defined by the Project Board.

Next to the activities at pilot sites, the next months of the project will see many important milestones and opportunities for outreach,
including for example the Transformation Camp (which will hopefully see all partners convening together for the first time after the
months of lockdowns and restrictions to travels), and a joint conference currently under planning with our two sister projects. Moreover, the
next period will see a more official launch of the T-Factor Hub, which can further boost the positioning of the project and raise interest
across a growing number of stakeholders across Europe.
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Annex 1 | Factsheets

Available  for separate download here.

Annex 2 | Media Clipping

Available for separate download here.
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Period covered: M1 - M16

T-FACTOR OUTREACH 
REPORT FACTSHEETS

More information
T-FACTOR.EU



QUANTITATIVE DATA / KPIS (1)

Digital reach

4,5K users
18K page views

40,3K impressions
1,2K interactions

29K impressions
3,1K interactions

7,1K impressions
54 interactions

240 subscribers
50% open rate

1,6K impressions
203 interactions



WEBSITE

Website



WEBSITE

Demographics & Interests



SOCIAL MEDIA

Facebook



SOCIAL MEDIA

Twitter



SOCIAL MEDIA

Instagram



MEDIA

Overview

● 8 National European 
newspapers

● 1 Radio

● 14 Blogs 
& Corporate Sites



T-Factor events: 
building-blocks for narrative

As it usually happens with emerging fields of practice, key knowledge 
and insights are still not documented and therefore, not available for 
analyzing. Our events with different stakeholder groups are key to 
connect the diverse agents that converge in the urban regeneration 
process, gather insightful perspectives from players who usually do 
not speak on the record about their practice. 

These points of view will be included in our narrative as building 
blocks to increase the autoritas around this emerging field and point 
to new challenges for the future of the project.



“We, as investors, are willing 
to accept less profit if it's a 
more quality one”

Giovanni Manfredi, CEO, MT Firenze SPA

“Credits: John Sturrock,



“Meanwhile uses can boost 
economic opportunities and 
mobilise for entrepreneurial 
activities parts of the society 
that are not used”

Jonas Bystrom, Urban Development Division, European Investment Bank



“We need to simplify administrative 
processes. A 2 year occupation 
shouldn’t fulfill the same requirements 
as a building made to last 100 years”

Gilly Kajevsky, activist, Floating Berlin

“



“
“We have refugees living 
onsite accommodated by 
the City of Amsterdam. 
We had fierce discussions 
about but it’s going pretty 
well and it actually helped 
us de-risk a security 
problem in the area in the 
weekends and nights”

Erik Boer, Startup Village, University of Amsterdam



“It makes no sense to have 
thousands of apartments, offices 
and spaces empty. Putting them 
back into the system must be a 
priority”

Maxime Zeit, grassroots activist, Communa Belgium



New European Bauhaus: Tomorrow’s Heritage

“Heritage preservation mainstream approach remains focused on physical quality and visual memory 
preservation that do not as such take account of more “soft” factors that include the cultural 
component as a strategic asset to transform areas in decay into vibrant hubs that foster inspiring and 
practical solutions to today’s problems.”

Contribution to the NEB co-design process with sister projects HUB-IN and CENTRINNO

Distributed Design Book: Make Your city!

“The European Commission plays a decisive role in the future of cities. Whether by funding 
cutting-edge research that extends the field of what’s possible in our urban environments or by 
financing infrastructure and large-scale renovations, the European institutions are actively supporting 
the emergence of innovative solutions in addressing key challenges in urban regeneration. 

The Commission is using some of its most significant R+D funding mechanisms to explore new 
approaches to urban generation that can help cities fulfill the promise of a better future they were 
originally invented for.”

Publication in upcoming book financed by the Creative Europe Programme



Conclusions

Overall, our Dissemination and Communication Objectives are on the right track and reflect the 
priorities that have been set..IT-Factor is gathering attention from media and  its stakeholder mix. In 
the coming period, communication and dissemination will put the accent on:

● Strengthened focus and effort over the dissemination of already available deliverables and 
outputs produced by the project  (social media, dedicated events and synergies with partners’ 
communication channels.)

● Improved integration and navigation flows between the website and the T-Factor’s Hub.

● Full activation of communication and outreach processes at pilot sites, with the introduction of 
new channels such as pilots’ micro websites and social media strategies.

● Further boost to synergies with EU projects and relevant initiatives, in sync with strategic 
directions defined by the Project Board.

● The next months will see many important milestones and opportunities for outreach: the 
Transformation Camp (first face-to-face meeting post-covid), and a joint conference currently 
under planning with our two sister projects HUB-IN and CENTRINNO.

Photo Credits in order of appearance: John Sturrock, Ignacio Perez, Nerea Díaz,  redcharlie, Eddy Klaus.



This report gathers mentions during the M1-M16 
period (June 2020 - September 2021).

September 2021

GENERAL 
MEDIA CLIPPING

More information
T-FACTOR.EU



Translated from Polish.https://lodz.wyborcza.pl/lodz/7,35136,25131163,lodz-w-unijnym-projekcie-z-mediolanem-londynem-i-lizbona-rewitalizacja.html

https://lodz.wyborcza.pl/lodz/7,35136,25131163,lodz-w-unijnym-projekcie-z-mediolanem-londynem-i-lizbona-rewitalizacja.html


Translated from Polish. https://www.wnp.pl/parlamentarny/spoleczenstwo/lodz-dolaczyla-do-projektu-badawczego-t-factor,115065.html

https://www.wnp.pl/parlamentarny/spoleczenstwo/lodz-dolaczyla-do-projektu-badawczego-t-factor,115065.html


Source: https://tulodz.pl/wiadomosci-lodz/lodz-i-ec1-wzorem-miedzynarodowej-rewitalizacji-wieloletnie-wysilki-miasta-zostaly-dostrzezone/qafErnXQmpniW1grCF93

https://tulodz.pl/wiadomosci-lodz/lodz-i-ec1-wzorem-miedzynarodowej-rewitalizacji-wieloletnie-wysilki-miasta-zostaly-dostrzezone/qafErnXQmpniW1grCF93


Translated from Spanish.https://www.lavanguardia.com/vida/20201105/49257703128/barcelona-y-bilbao-acogen-la-investigacion-urbanistica-espacios-meanwhile.html

https://www.lavanguardia.com/vida/20201105/49257703128/barcelona-y-bilbao-acogen-la-investigacion-urbanistica-espacios-meanwhile.html


Source: https://agencias.abc.es/noticia.asp?noticia=3540387

https://agencias.abc.es/noticia.asp?noticia=3540387


Newspaper El Correo, Spain,  printed edition, 7-2-21: https://lectura.kioskoymas.com/@nickname9681020/csb_nEdprW0DEjQ4TFSZzKZG_xyKCxZaDtVbTV8CYRxXjw8tDI2ZUc-7lu86mbdkpAP_ / 
        https://lectura.kioskoymas.com/@nickname9681020/csb_nEdprW0DEjQ4TFSZzKZG_5fd68onvJsVukiE2vX7qre5XWSgit_C_Yy4yXoJ2ARk

https://lectura.kioskoymas.com/@nickname9681020/csb_nEdprW0DEjQ4TFSZzKZG_xyKCxZaDtVbTV8CYRxXjw8tDI2ZUc-7lu86mbdkpAP_
https://lectura.kioskoymas.com/@nickname9681020/csb_nEdprW0DEjQ4TFSZzKZG_5fd68onvJsVukiE2vX7qre5XWSgit_C_Yy4yXoJ2ARk


Makery media: https://www.makery.info/2021/02/08/avec-le-projet-t-factor-leurope-valorise-de-nouvelles-formes-de-regeneration-des-villes/

http://www.makery.info/2021/02/08/avec-le-projet-t-factor-leurope-valorise-de-nouvelles-formes-de-regeneration-des-villes/


Jornal Do Noticias, Portugal. Sunday edition, 09-05-2021



BLOGS & 
CORPORATE SITES

More information
T-FACTOR.EU



Source:https://en.ktu.edu/news/creative-collaboration-for-meanwhile-uses-in-aleksotas-innovation-industrial-park/

https://en.ktu.edu/news/creative-collaboration-for-meanwhile-uses-in-aleksotas-innovation-industrial-park/


Source: http://www.dipartimentodesign.polimi.it/component/k2/t-factor-making-cities-in-the-age-of-uncertainty

http://www.dipartimentodesign.polimi.it/component/k2/t-factor-making-cities-in-the-age-of-uncertainty


Translated from Polish.https://uml.lodz.pl/dla-mieszkancow/projekty-unijne/horyzont-2020/t-factor/

https://uml.lodz.pl/dla-mieszkancow/projekty-unijne/horyzont-2020/t-factor/


Translated from Polish. https://uml.lodz.pl/aktualnosci/artykul/lodz-i-ec1-wzorem-dla-swiatowej-rewitalizacji-id38307/2020/12/22/

https://uml.lodz.pl/aktualnosci/artykul/lodz-i-ec1-wzorem-dla-swiatowej-rewitalizacji-id38307/2020/12/22/


Source: https://agenzialama.eu/portfolio/how-can-waiting-time-in-renovation-sites-become-an-occasion-to-activate-creative-urban-regeneration-processes/?lang=en

https://agenzialama.eu/portfolio/how-can-waiting-time-in-renovation-sites-become-an-occasion-to-activate-creative-urban-regeneration-processes/?lang=en


Source: https://futuribile.org/project/t-factor-urban-regeneration-project-building-a-shared-public-value-through-meanwhile-spaces/

https://futuribile.org/project/t-factor-urban-regeneration-project-building-a-shared-public-value-through-meanwhile-spaces/


Source: https://www.getrevue.co/profile/futuribile/issues/futuribile-curating-futures-issue-35-goodbye-planning-welcome-place-making-291228
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